CATV MARKET REPORT

INDIA'S CABLE
INDUSTRY AMID
SHIFTING MEDIA
LANDSCAPES AND

POLICY OVERHAULS

The cable industry faced a pivotal juncture in 2024
as its subscriber base nearly halved, with the decline
projected to continue. The transition to digital networks is
accelerating, signaling a significant transformation within
the broadcasting landscape.

BOLD NATIONAL BROADCAST POLICY

In April 2024, the Telecom Regulatory Authority of
India (TRAI) released a Consultation Paper outlining
recommendations for a new National Broadcast Policy
(NBP). The goal is to establish a business-friendly regulatory
framework to foster growth across the media and
entertainment sectors. This policy roadmap seeks to attract
investments, ensure policy and regulatory stability, and
expand the consumer base.

KEY OBJECTIVES OF THE POLICY
¢ Position India as a global media and entertainment
hub.
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¢ Adopt a technology-neutral approach aligned with
international best practices.

¢ Facilitate job creation, skill development, and
support start-ups.

¢ Promote local content and strengthen public service
broadcasting.

¢ Safeguard content against piracy.

INDIA'S BROADCASTING LANDSCAPE

¢ India’s broadcasting ecosystem includes 326
broadcasters, 887 registered MSOs, one HITS
operator, four pay DTH operators, and one free DTH
platform, DD Free Dish (Prasar Bharati).

¢ Active subscribers include 63.52 million DTH users,
approximately 62 million cable TV users, 2.5 million
HITS subscribers, and 45 million DD Free Dish
viewers.

¢ Asof2021, India had 302.42 million households, of
which 182 million have access to television, leaving
over 100 million “TV Dark’ homes.

LEGACY DISTRIBUTION

Despite the vast potential to penetrate TV Dark
homes, key hurdles persist:

1. Free Dish [
Dominance: DD
Free Dish has
already captured 45
million viewers,
primarily in rural

areas.
2. Cost Disparities: TV
channels on

broadcaster apps

are significantly

cheaper than on
cable/DTH

platforms, driving °

mobile TV

consumption.

3. OTT Disruption: JioCinema’s Rs. 29/month premium
plan, launched in April 2024, democratizes high-
quality entertainment, providing an affordable
alternative to cable and DTH.

To stay relevant, the cable and DTH sectors must
pivot to high-speed broadband delivery, necessitating
heavy investments in fiber infrastructure or partnerships
with telecom companies.
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MEDIA AND ENTERTAINMENT SECTOR
OUTLOOK
The Indian M&E sector is expected to grow at a
CAGR 0f 10%, adding INR 763 billion by 2026 to reach INR
3.1 trillion. Key contributors include:
¢ New Media: Driving 61% of growth.

¢ Television: Contributing INR 765 billion by 2026, with
amodest CAGR of 3.2%.
¢ Connected TVs: Projected to reach 100 million by

2030 as wired broadband and 5G scale up.

By 2030, active screens are expected to touch 1
billion, comprising 240 million large screens (TVs) and 760
million small screens (mobiles, tablets).
Strategic Recommendations

¢ Develop cross-
platform programming

to integrate Pay TV,

Free TV, and

Connected TV.

¢ Bundle FAST (Free

Ad-Supported TV)

products across

devices and platforms.

¢ Consolidate regional '

OTT players and

optimize content costs

to manage churn.

THE ROLE OF TRAI IN SHAPING THE FUTURE
TRATI’s recommendations aim to:

1. Establish a Consistent Regulatory Framework:
Ensure fair competition, consumer protection, and
content integrity.

2. Encourage Innovation: Leverage emerging
technologies like VR and AR to position India as a
global content hub.

3. Strengthen Public Broadcasting: Provide Prasar
Bharati with resources to enhance its OTT platforms
and broadcasting infrastructure.

4. Expand DTT Services: Privatising Digital Terrestrial
Television (DTT) could cover TV Dark homes and
bridge the digital divide.

SATELLITE BROADBAND: THE NEXT
FRONTIER

The satellite broadband race is heating up, with
players like Jio SpaceFibre, Airtel OneWeb, SpaceX Starlink,
and Amazon Kuiper vying for market share. While satellite
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broadband offers high-speed internet in remote areas, its
steep pricing (Rs. 5,000-Rs.10,000/month) makes it less
competitive against cable internet for now.
Key Developments:
¢ Reliance Jio is integrating satellite broadband with
telecom services.
¢ Airtel OneWeb targets B2B services using a LEO
satellite constellation.
¢ SpaceX Starlink awaits regulatory clearance for
Indian operations.
¢ Amazon’s Project Kuiper plans to deploy 3,236
satellites globally, including India.

CONCLUSION

The Indian broadcasting industry is at a crossroads,
grappling with rapid technological advancements and
shifting consumer preferences. TRAI’s push for a data-
driven policy framework, robust regulatory mechanisms,
and technological neutrality is crucial for sustainable
growth.

While OTT platforms and satellite broadband
dominate headlines, legacy distribution must adapt swiftly
to remain competitive. The future hinges on collaborative
efforts between stakeholders to build a thriving, inclusive
ecosystem that caters to diverse consumer needs while
fostering innovation and investment. B
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